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What will we cover today?

1. Who am I?

2. Introduction to content marketing and how it can benefit 

your business

3. Trends and challenges for 2023

4. How to leverage content to market your brand

5. Top content types for 2023

6. Content amplification and measuring content success
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• Sophie Mizrachi
• Senior Content Specialist at Semetrical
• Joined the agency in 2019
• Experience working with clients across 

various industries, including food & 
drink, health, property, recruitment, 
travel & software

• Worked on award-winning & nominated 
campaigns



Introduction to 
content marketing
& how it can benefit 
your business
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Boost rankings and organic traffic
Create an engaged audience
Position your brand as an expert
Increase brand awareness and trust
Address audience pain points
Increase leads, conversions and 
retention rates

Why is content important?
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Trends and
Challenges for 2023
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Top content trends to watch out for in 
2023

Sources: Ahrefs

Informational 
blogs

Video content Virtual events

Content 
experience

Search engine 
optimisation

Data-driven 
storytelling

https://ahrefs.com/blog/content-marketing-statistics/
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Source: HubSpot

Top content marketing 
challenges 

Creating content 
that generates 

leads
Finding new ideas 

for content

Creating 
content that 

receives online 
engagement

Reaching the 
target audience

Creating content 
that attracts 

traffic

Content creation is a top 
priority for over 80% of 

marketers.

https://blog.hubspot.com/marketing/hubspot-blog-marketing-industry-trends-report?_ga=2.20363704.1632863817.1647624595-1286134494.1647624595
https://blog.hubspot.com/marketing/benefits-high-quality-content-consistency-brand
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How to leverage content
& overcome these challenges
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Content strategy and planning is key
Where do you start?

Understand your 
customer

Document your 
strategy

Audit your brand 
against competitors

Create and promote 
content
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• Pillar
• Key theme or event
• H1
• Title tag
• Additional asset or quotes
• Target personas
• Buyer stage
• Call-to-action
• Focus questions
• Target keywords
• Due & publish dates
• Amplification channels



Top content types
for 2023
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Over a 3-year period…

+599% monthly organic traffic

+314% keywords rankings in 
positions 1-3

+104% keywords ranking in 
positions 1-10

Read the full case study here. 

What results can you expect to see from this?

https://www.semetrical.com/case-studies/for-the-kombucha-curious/
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Is creating evergreen content worth it?

B2C consumers read 3-5 pieces of 
content and B2B buyers read 11.4
pieces before making a purchase.

Publishing content regularly can 
generate 55% more website 
visitors!





E-A-T

AUTHORITY

TRUSTWORTHINESS

EXPERTISE
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54% of B2B decision 
makers say they 

purchased a product 
after engaging with 

thought leadership.



You’ve created quality content. 
So, what’s next?
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Content amplification
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Social media Digital PR Email

Distribute your content through various 
channels and extend your brand reach.



Traffic
Rankings
Bounce rate
Session duration
Click-through rate
Backlinks
Shares

How to measure content success
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Measuring content 
success is not linear. 

There are a number of 
different metrics to 

consider in addition to 
leads and sales.



Please get in touch if you have any 
questions!

Thank you!

@semetrical

sm@semetrical.com

@MizrachiSophie

Need more info? Check out my blogs.

mailto:sm@semetrical.com
https://www.semetrical.com/author/sophie-mizrachi/

